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Goal
We are developing a core assortment of 
quality bed, bath, mattress and utility bedding 
products that will be sold across all Wayfair 
channels, both online and in stores, anchored 
around the customer benefit of achieving “a 
better night’s sleep”. 

Audience
This brand will be live on Wayfair, AllModern, 
Birch Lane, & Joss & Main website, in addition 
to each respective physical retail store. As a 
result, our audience is diverse, though we 
hypothesize that our primary customer is 
high intent, and shopping with a specific look, 
quality and feel in mind. 

Brand Values & Approach
Elevated Essentials
Investing in Self Care

Brand Pillars

Accessible Luxury 
Everyday Sanctuary 
Curated Quality 
Elevated Classics

NORA BRAND REFRESH

Brief Overview See full brief here.

https://docs.google.com/document/d/10cpjpWEjjzLngZ-iho_iX75ZS1tTGXOHqNW5Ao2g9wA/edit
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NORA BRAND REFRESH

Full Merchandise Assortment 
Direction can be found here.

MAD

https://acrobat.adobe.com/link/review?uri=urn:aaid:scds:US:a19042c2-244f-39b2-b240-c4788f0904cc#pageNum=1
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NORA BRAND REFRESH

Full Imagery Informing 
Guide can be found here.

Imagery 
Informing 
Guide

https://docs.google.com/presentation/d/1YquypOwX3hp1_hVf3GtntrURr3OyIW8QlDngv9bLILg/edit#slide=id.g10ba585685d_0_0
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Brand Copy
Part 1
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NORA BRAND REFRESH

Brand Copy

Brand Name:
Re/fine

Tagline: 
Laid-back luxury meets everyday essentials. 

Description: 
Re/Fine reimagines daily rituals with premium-quality bedroom and bath 

basics. This versatile collection seamlessly transforms your home into a 
calming retreat. 

Brand Page Style Tags: 
Classic | Minimalist | Contemporary
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Everyday Enlightened

This concept casts a soft light on bed and bath essentials to reveal affordable luxuries for 
ultimate rest and relaxation.

In execution, the brand look is polished, minimalist, and unfussy all at once. 
Untucked sheets evoke ease, mindful relaxation, and tranquility, 

while modern fonts and curved graphic lockups lend a human playfulness.

Behind it all, light plays a starring role that reads both
dawn and dusk. This subtle ambiguity symbolizes how Re/Fine seamlessly 

complements any space, any time — morning and night..

Brand Pillars

 Accessible Luxury   Curated Quality    Elevated Classics   Everyday Sanctuary 
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RELAXED SOPHISTICATION

Moodboard Direction
Luxurious, higher contrast, more structured, type forward

Uncoated 
paper texture

Sophisticated 
Sans Serif fonts

Logomark

Cozy textures

Ribbon motif

Structured layouts
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EVERYDAY ENLIGHTENED

Color Palette & Graphics

PRIMARY SECONDARY TERTIARYSECONDARY RIBBON DETAIL

LIGHT/SHADOW 
OVERLAY
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EVERYDAY ENLIGHTENED

New Logo Options

1
Proposed font

New font

Added tiny 
serifs from 
proposed font

More rounded edges Thicker lines - more 
legible at smaller 
scale

Small “RE” may be difficult 
to read at a smaller scale, 
especially in packaging. 
Also may not read as 1 word.

Example on a 
packaging tag
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EVERYDAY ENLIGHTENED

Typography

PRIMARY FONT
Recline - Regular
Includes Bold, Italics & 
Upper/lowercase letters

SECONDARY FONT
Mr Eaves XL MOD OT - Regular
Includes Bold, Italics & 
Upper/lowercase letters

LEGALESE FONT
Mr Eaves XL MOD OT - Narrow
Includes Bold, Italics & 
Upper/lowercase letters
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EVERYDAY ENLIGHTENED

Rough Mockups
Wayfair Brand Page
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EVERYDAY ENLIGHTENED

Rough Mockups
Instagram story layout exploration (not to be viewed as one IGS, but individual frame layouts)
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EVERYDAY ENLIGHTENED

Rough Mockups
Wayfair Lower Homepage Flex Card
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EVERYDAY ENLIGHTENED

Rough Mockups
Pinterest Ads
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EVERYDAY ENLIGHTENED

Rough Mockups
Packaging
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EVERYDAY ENLIGHTENED

Rough Mockups
Packaging
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EVERYDAY ENLIGHTENED

Rough Mockups
Packaging


